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1. HaumMeHnoBanue IMCHMIIIHHEI

Huctumuimaa «/HOCTpaHHBI S3BIK B HMHAYCTPUUM TypuU3Ma M TOCTCIPUUMCTBA» HMEET
nopsinkoBeii Homep b.1.2.2.1.8 B cTpyKkType OCHOBHOH 00pa30BaTEIbHOM MPOTPAMMBI I10
Hanpasienuto 6akanaspuara 43.03.03 «['octuHuuHOE n1€10», MpohuiIb «[ OCTUHUYHBIN OU3HECH
JU1s1 OYHOM (hOPMBI OOYUECHUSI.

2. [lepeyeHnb MIIaHNPYeMbIX Pe3yJIbTATOB 00yUeHHS MO TUCHUIIIUHE, COOTHECEHHBIX C

IUIAHMPYEMbIMH Pe3yJIbTATAMM YCBOCHHUsI 00pa30BaTe/IbHON NPOrpaMMbl

Kon HanmenoBanue | MHIUKAaTOPBI TOCTHKEHUS Pesynbrarel oOydeHus (YMEHUS U
KOMIIET | KOMIIETEHIUU KOMIIETEHIIUU 3HaHUsS), COOTHECEHHBIE C
EeHIUU WHIUKATOPaMU JOCTHKEHUS
KOMIIETEHIINHU
YVK-4 Cnocoben 1. Ucnons3yer 3HaTh: OCHOBHBIE UCTOYHUKH
OCYWIECTBIATh | HH(POPMALMOHHO- UH(POPMALIMOHHO-
JIEJIOBYO KOMMYHHKAIMOHHBIE KOMMYHHUKAIIMOHHBIX PECYPCOB;
KOMMYHHUKAIIM | PECYPCHI U TEXHOJIOTUU MPUHIIAITEI PA0OTHI C AIEKTPOHHBIMHU
10 B YCTHOM U MIPU TTOMCKE HEOOXOAMMOM | CIIOBAPSIMHU.
MUCbMEHHOU uHpOpMaIMK B TIpoliecce | YMETh: UCIIOJIb30BaTh B
¢dbopmax Ha penieHus CTaHAapTHBIX npodeccuoHaNbHOM e TEeIbHOCTH
rocyJapCTBEHH | KOMMYHHMKATHUBHBIX 337]a4 | IIPH MOATOTOBKE MPE3EHTAIUH,
OM SI3bIKE Ha rocyapCTBEHHOM JTIOKJIaJI0B HA HTHOCTPAHHOM SI3bIKE
Poccuiickoit a3bIke Pocculickon nporpammel Canvas, Prezi, Power
denepanuu U denepanuu. Point u ap.; mepeBOAUTH TEKCTHI C
WHOCTPAaHHOM(- WHOCTPAHHOTO SI3bIKa HA POJHOM SI3bIK

bIX) SI3BIKE(-aX).

Y C POJHOTO SI3bIKa HA NHOCTPAHHBIN
SI3BIK MH(OPMALIHIO C HCIIOJIb30BAaHHEM
3JIEKTPOHHOIO CJIOBApSI.

2. Beget nenoByto
MEPENUCKY, YIUTHIBAS
0COOEHHOCTHU
ouUIINaTHEHO-IETOBOTO
CTHJIS U PEUEBOTO
JTHKETA.

3HaTh: MpaBUJIa PEUYECBOTO TIOBE/ICHUS B
po(eCCHOHAIBHO-ICIIOBOM OOIIEHUH;
IAAJIOTHYECKHE U MOHOJIOTHYECKHUE
(GhopMBI KOMMYHHUKAITUU U X
0COOEHHOCTH.

YMeTh: aleKBaTHO MCIIOIL30BaTh
SI3BIKOBBIE HOPMBI TTPO(ecCHOHABHO-
JIEJIOBOTO OOIIECHHUS B IIUCEMEHHOM U
YCTHOW KOMMYHHUKALIHH.

3. Bener nenoBbie
MIePEroBOPHI Ha
TOCYJIapCTBEHHOM SI3BIKE
Poccutickoit denepanumn.

3HAaTb: OCHOBEI B3aUMOJEHCTBUSI
MEXIy YWICHAMUKOJIJICKTHUBA B
KOMaH/1e; TPUEMBI YOCKICHMUS,
apryMEHTalUH, BIPAXKCHUSTOUKU
3peHus.

YMeTb: BBIpa3UTh NO3ULUIO
KOJUICKTHBA U COOCTBEHHYIO MO3HIIHIO;
MIPE3EHTOBATH MPOEKT, UCIIOJIb3YsI
poeCCHOHABHYIO TEPMUHOJIOTHIO, B
NUCbMEHHOW U YCTHOH popmax
COTJIACHO OCHOBHBIM ITPUHITUTIAM
JICIIOBOTO DTUKETA.

4. cnionw3yeT JIEKCUKO-
rpaMMaTu4CCKucC u
CTHJINCTUYECKHE PECYPCHI

3HaTh: JIEKCUKO-TPaMMaTHYECKHE U
CTHJINCTUYECKUE PECYPCHI
MHOCTPAHHOIO SI3BIKA.




Ha rocyapCTBEHHOM
si3p1Ke Poccuiickoi
®enepauuu B
3aBUCHMOCTH OT
permaeMoun

KOMMYHHKaTHBHOﬁ, B TOM

quclie
po¢eCCHOHATBHOM,
3a/1a4m.

YMeTh: AHAJIU3UPOBATHL U CO31aBaTh
YCTHBIE U TTHCbMEHHBIE TEKCTHI C
OTIOpOii Ha cepsl 00IICHNS,
penraeMyo KOMMYHUKAaTHBHYTO
3a1auy.

5. Ucnons3yer
MHOCTPAHHBIN SA3BIK B
MEXIJINYHOCTHOM
OOIIeHUH U
npo¢eCcCuOHATBHON
NesITeIbHOCTH, BEIOUpast
COOTBETCTBYIOIIHE
BepOanbHBIC U
HeBepOaTbHBIE CPEACTBA
KOMMYHUKAITUH.

3HaTh: IpaBUjIa PEUEBOTO MTOBEJCHNUS B
MEXITUIHOCTHOM TMPodecCroHAIBHO-
JIEJIOBOM OOIIIEHHH; YCTHBIE U
NUCbMEHHBIE (POPMBI KOMMYHHKAIIUN
1 UX 0COOEHHOCTH.

YMGTBI AJCKBATHO UCIIOJIB30BATh
SI3LIKOBBIC HOPMBI MPO(EeCCUOHATBLHO-
JIETIOBOI'0 OOIICHUS B MEKJIMYHOCTHOU
MUCHbMEHHOU M YCTHOM
KOMMyHI/IKaI_II/II/I.

6. Peanusyer Ha
HHOCTPAaHHOM S3bIKC
KOMMYHHKATHUBHBIE
HaMCpPCHUA YCTHO U
MUCBMEHHO, UCIIOJIB3YS
COBPEMEHHEIE
MH(pOpPMaITMOHHO-
KOMMYHHKAIIUOHHBIC
TEXHOJIOTHUHU.

3HaTh: TEOPETUUECKHE OCHOBBI
opraHu3al NOCYIICCTBICHUSA
KOMMYHHKAIIH.

YMeTh: MMPOU3BOAUTH NUCbMCHHBIC
YCTHBIE peUYeBbIE€ BHICKA3bIBAHUS IS
pcain3aniu KOMMYHUKATUBHBIX
HaMEpEeHUH.

7. Ucnionb3yeTr npueMsl
MyOJIMYHOMN peuu u
JeTI0BOTO U
po¢eCCHOHATBHOTO
IHMCKypca Ha
MHOCTPAHHOM SI3bIKE.

3HaTh: TEOPETHYECKHE OCHOBBI
OpraHHU3alUH HOCYIIECTBICHUS
nyOIUYHON pedr U J1eI0BOU
KOMMYHUKAIHH.

YMeTh: apryMEeHTHPOBaHO 00CYkKIaTh
U pelaTh mpooIeMbl
npodeCcCHOHATILHOTO XapaKTepa.

8. leMoHCcTpHpYyeET
BJIaACHUSI OCHOBAMH
aKaJIeMHUYECKOU
KOMMYHHKAIIUU U
pEYEeBOTO ITHKETA
M3y4yaeMoro
WHOCTPAHHOTO SI3bIKA.

3HaTh: CIOCOOKI Mepeadn
uH(OpMaIIKHU B TIpoLiecce
MEXITHYHOCTHOTO
po(hecCHOHATEHOTO O0IIeHUS
(YycTHBIE ¥ TUCbMEHHBIE ()OPMBI);
CIOCOOBI HOCTPOCHUS BOTIPOCOB U
OTBETOB; OCHOBHBIC THITbI STHYECKUX
HOPM B MCKIIMYHOCTHOM
po)eCCHOHATBHOM OOIIICHUH.
YMeTb: ONpenessaTb U TPaHCIUPOBATh
obmue 1eau B mpodeccuoHambHON 1
COLIHaJ’IBHOﬁ JACATCIIbHOCTH, OTUYHO
OTHOCHTBCS K YYaCTHHKAM
aKaJIeMUYECKOT0 OOIICHHSL.

9. I'pamoTHO U
3¢ (HEeKTHBHO TONB3YETCS
WHOSI3BIYHBIMH

3HaTh: OCHOBHBIE TIPaBHJIa CHHTE3a U
aHanu3a HH(opMaIum, npaBuiIa
MCTIOJIb30BAHUSI Pa3IMUHBIX




NCTOYHUKaAMU
nHpopMaIuu.

TEXHUUYECKUX CPEICTB C LIETIbIO
U3BJICUEHUS UH(OPMALIHH.

YMeTb: u3BnekaTh HHHOPMAIIHIO U3
Pa3IUYHBIX HCTOYHUKOB.

10. Ilponyuupyer Ha
MHOCTPAHHOM SI3bIKE
MUCHMEHHBIEC PEUYECBBIC
POU3BECHUS B
COOTBETCTBHUH C

3HaTh: TCOPCTUICCKHUEC OCHOBLL
opraHu3alr HOCYIICCTBICHUSA
KOMMYHUKAIIUH.

YMeTh: IMPOU3BOAUTH NMCHbMCHHBIC
YCTHBIC pCUCBLIC BbICKA3bIBAHU .

KOMMYHUKATUBHOM
3a7a4ei.

YK-5 Cnocoben 1. Ucnonb3yeT 3HaHUS O 3HaTh: TEOPETUYECKHUE OCHOBBI
BOCIIPUHMMAThH | 3aKOHOMEPHOCTSIX Pa3BHUTHSI IPUPOABI MEKKYIBTYPHOTO
MEXKYJIbTYPHO | Pa3BUTHS IPUPOJIBI, pa3HooOpa3us oo1ecTBa.
€ pa3HooOpa3ue | MEXKYJIbTypHOTO YMeThb: MPOU3BOAUTH OLIEHOYHbIE
oO1mecTBa B pazHO0Opa3us od1IecTBa MMMCbMEHHBIC U YCTHBIC PEUYCBBIC
COLIMAIIBHO- st GOPMHUPOBAHUS BBICKA3bIBAHUS C IIETBIO BEIPAKCHUS
HUCTOPUYECKOM, | MHUPOBO33PEHUYECKON MHUPOBO33PEHYECKON MMO3UIUH.
THUYECKOM U OLIEHKHU TPOUCXOISAIINX
¢dbumocockoM | MPOIIECCOB.

KOHTEKCTaX. 2. Ucnionb3yeT HaBBIKU 3HaTh: TEOPETUUECKHE OCHOBBI
¢dbumocodckoro GbuI0cO(PCKOTO MBIIIJICHUS U JIOTUKH.
MBINUICHHS] U JIOTUKU 11 | YMETh: KPaTKO U3Jlarath CoJIep KaHue
(hopMyITUPOBKH COOCTBEHHBIX U aBTOPCKUX
apryMEHTHPOBAHHBIX apryMEHTUPOBAHHBIX CYXICHUN U
CYXJCHUU U YMO3aKIIOUEHUH, KacaroIMnXcst
YMO3AKJIIOYCHUH B npodecCHOHATBHOMN 1eATEIEHOCTH.
npo¢eCcCuOHATBHON
JeSITeTbHOCTH.

3. Pabotaer c 3HaTh: NPUHSTHIE B
Pa3NUYHBIMU MacCHBaMU | IpodeccnoHaIbHOM chepe crocoOs
nHpopManuu s MOMCKa UH(OpMaIIUK U €€ aHaIHN3a.
BEISIBJICHHUS YMeTh: aHAIM3UPOBATh,
3aKOHOMEPHOCTEH BEpUPUIIMPOBATH, OLIEHUBATH MOJTHOTY
(GYHKIIMOHHPOBAHUS UH(OPMALIUHU B XOJ1€
4esioBeKa, MPUPOIbl U npodeccuoHanbHOM e TeNIbHOCTH,
o0111ecTBa B COIMAIBHO- pY HEOOXOIUMOCTH BOCTIONHSATH U
HUCTOPUYECKOM U CUHTE3UPOBATH HEAOCTAIOUIYIO
TUYECKOM KOHTEKCTaX. UHpOpPMaLKIO U paboTaTh B YCIOBUSIX
HEONpeAeICHHOCTH.

[IKII-4 | CnocoGeH k 1. lemoHCTpUpYET 3HaTh: OCHOBBI OPTaHU3ALNH U

B3aMMO/JICIICTBY | HABBIKH MOCTPOEHUS OCYIIECTBIICHUS JI€JI0BOM
10 C 3¢ (HEeKTHBHBIX KOMMYHUKAIUH.
MOTPEOUTENSAM | KOMMYHUKAIIUN € YMeTh: onpeaensiTh, TPaHCIUPOBATh U
U, TApTHEPAMHU, | OTPEOUTEISIMH, OCYILIECTBIIATH OOIIUE LIETH B
COOCTBEHHUKaM | MapTHEpaMu U npohecCuOHANBEHOM e TeIbHOCTH.

u Ou3Heca, a COOCTBEeHHUKaMU OM3HEca,

TaKxe ¢ a TaKKe JPyruMH

IPYTHMHA 3aMHTEPECOBAHHBIMH

3aMHTEPECOBAaH | CTOPOHAMHU B IIEJIAX

HBIMH TOCTHIKEHUS Lieen

CTOpPOHAMH, B

CTPaTCTUICCKOro n




TOM 4YHUCJIC C

OIIEpaTUBHOIO

3HaTh: OCHOBBI KOPIIOPATUBHBIX
CTaH/IapTOB, PETJIIAMEHTOB U
IPOTOKOJIOB OOCITY>KUBAHHS B
TOCTHHUYHOU cepe.

YMeTb: pa3pabarbiBaTh MEPONIPUATHS,
Kacaroluecs: KOpropaTUuBHOMN
KYJbTYPBI, IPOBEPSITH KAUECTBO
00CITy>)KHBaHUSA C yIETOM CIlenUPUKH
TOCTUHUYHOHU CQephl.

HCIIOJIb30BaHUE | YIIPABJICHUS.

M 2. Bnangeer HaBbIKAMU
MH(QOPMALIMOHH | pa3pabOTKH U BHEIAPCHHUS
o- KOPHOPaTUBHBIX
KOMMYHMKAIMO | CTaHJApTOB, PErJIaMEHTOB
HHBIX U IIPOTOKOJIOB
TEXHOJIOTHH, 00CITy’)KUBaHUS B
KOPIIOPAaTUBHBI | NEeSTEIBLHOCTh CIYXO U

X CTaHJapTOB OT/€JI0B FTOCTUHUYHOTO
CepBHca, PEANPUATHS/TOCTUHUYHO
PETIIaMEHTOB U | TO KOMILIEKCA.
IIPOTOKOJIOB 3. deMoHCTpHpYyET
00CITy’)KMBaHHA. | HABLIKKM PabOTHI C

npodeccrnoHaTbHBIM
IPOTPaMMHBIM
obecnieuenneM 1 CRM-
CHCTEMaMH, B TOM YHUCIIC B
LEJSIX TOCTPOCHHUS
JOIATOCPOYHBIX
B3aMMOOTHOIIIEHUM C
MTOTPEOUTEIISIMH.

3HaTh: CIIOCOOBI Iepeiaun U
00paboTku nH(pOpMAIUHU B TIpOIIECCe
po(hecCHOHALHOTO OOIIEHUS B
OYHOM W OHJIaWH-popMare.

YMeTh: apryMEeHTHPOBAHO O0CYKIATh
U pelaTh mpooIeMbl
po(hecCHOHATLHOTO XapaKkTepa B
OYHOM W OHJIaH-popMare.

3. O0beM TUCUMIIIIMHBI (MOXYJIS) B 3a4€THBIX €JMHUIIAX U B AKAJleMUYECKUX Yacax ¢
BblIeJIeHHEeM 00beMa ayIMTOPHOH (JIEKI[HHM, CEeMHHAPBI) M CAMOCTOSATEIbHOI padoThl

00y4aromuxcs
Bun yueOHol pabOThI MO JUCITUTIIINHE Bcero (B Cemectp 5 (B Cemectp 6 (B
3. €. / acax) Jacax) Jacax)
OO61mast TpyA0€MKOCTh JUCITUTUTHHBI 5/180 90 90
KonTtakTHas pabora — AyauTopHbIE 66 34 32
3aHSATHUS
Jleknuu — — —
CeMuHaphbl, IPAaKTUYECKUE 3aHATHS 66 34 32
CamocrosiTenpHas pabora 114 56 58
Bup texyiero KOHTposIst KoHnTponbHas KonTtponbHas KonTponbHas
pabota paborta paborta
By npoMexyTo4HOM arrecTanuu 3aueT, dK3aMeH 3auer OK3amMeH

4. HopmaTuBHO-IpaBOBBIE JOKYMEHTBI, ONIpeAe/IAI0INe NPOneAypy OlleHUBAHUS
Pe3yJIbTATOB TEKYIEro KOHTPOJISI ¥ POMEKYTOYHON aTTECTALMH CTY/ICHTOB

[Tpouenaypa oneHUBaHUS PE3yJbTATOB TEKYIIETO KOHTPOJIS M TMPOMEKYTOUHOM aTTecTaluu
00y4JaIOIIUXCsl PETyIHPYEeTCs COOTBETCTBYIONIMMH JIOKATHHBIMH HOPMATHBHBIMU aKTaMU
OUHAHCOBOTO yHUBepcUTeTa M (uiaHMaia, PerJaMeHTHPYIOIIMMH TOPSAOK OpraHu3alud U
MPOBEJICHUSI KOHTPOJE YPOBHS OCBOCHUS NUCIUIUIMH W CHOPMHUPOBAHHOCTH KOMIIECTCHIIUN Y

oOyyJaronuxcs.

5. IIpuMepbI OLIEHOYHBIX CPEACTB 11 MPOBEPKH C(POPMHUPOBAHHOCTH KOMITETEHIIM I

Kon Nupukarop
KOMIIETEH Bl
IIUHA U IOCTHIKEHU

PesynbraTsl 00y4yeHus
(YMeHHS ¥ 3HAHUSA),
COOTHECEHHBIE C

Tumnosbie KOHTPOJIbHBIC 3aIaHUA




HAaUMEHOB oI UH/INKAaTOPaMH JOCTH)KEHUS
aHue KOMITETEHI] KOMIIETEHIINH
KOMIIETEeH 17071
017071
YK-4 1. Ucnonp3 | 3HaTh: OCHOBHBIE HcTOUHUKH | 3anaHue 1. CocraBiieHue riaoccapus
CnocobeH | yer nH(pOpMaIMOHHO- 10 TEME MCCIICIOBAHMUS.
ocyIlecTB | nHpopMall | KOMMYHHKAIIMOHHBIX O0s3arenbHbIe MyHKTHI:
JSATh HMOHHO- PECYpCOB; IPUHIUIIBI Tepmum;
JICTIOBYI0 | KOMMYHHUK | PaOOTBI C 3JIEKTPOHHBIMH Ero npousHomenue (TpaHCKPUTIIIHS);
KOMMYHH | allHOHHBIE | CJIIOBapsIMH. [Ipumeps! UCIIONIB30BAHUS U3
KallMi0 B | pecypchl 1 | YMETh: UCIIOJIb30BaTh B AHTJIOSA3bIYHBIX HCTOYHHKOB.
YCTHOW M | TEXHOJIOTH | MPO¢eCcCHOHATBHOM 3amanue 2. OOCy)XIeHre U CO3JaHne
IUCbMEHH | U IIPU NESATENBHOCTH NIPU npoekTa Ha Temy “The history of
ot TIOMCKE MOJTrOTOBKE MPE3EHTAIIHH, success: how to improve a company’s
dopmax HEOOXOIUM | JTOKJIaJI0B HA MHOCTPAHHOM efficiency” Ha npumepax:
Ha ol s3pIKe TIporpammel Canvas, - famous brands;
rocynapc | undopmarn | Prezi, Power Point u ap.; - TNG;
TBEHHOM | MM B MEPEBOIUTH TEKCTHI C - local companies.
S3BIKE nporecce | MHOCTPaHHOTO SI3bIKa Ha
Poccuiick | pemienus POIHOM S3BIK U C POJAHOTO
on CTaHJApTH | s3bIKa HA MHOCTPAHHBIN SI3bIK
®deneparr | bIX nHpopmarmio ¢
1707871 KOMMYHHK | HCIIOJIb30BaHHEM
MHOCTpaH | aTUBHBIX 3JIEKTPOHHOTO CIIOBApS.
HOM(-bIX) | 3a/Ja4 Ha
SI3BIKe(- rOCyJIapCTB
ax). €HHOM
A3BIKE
Poccniicko
i
®denepaunun
2. Bener 3HaTh: IpaBUJIa PEUYEBOTO 3ananue 1. CocraBiieHue cucka
i 0:3% MOBE/ICHUS B KJIIOUEBBIX (pas.
MEepenucKy, | mpodeccruonanpHo-AenoBoM | Enumerate the key phrases for the
YUYHUTBIBasl | OOIIEHUH, TUaoTUYecKne U | beginning of a business letter,
0COOEHHOC | MOHOJOTHYECKHE (POPMBI introduction and greetings, main idea
TH KOMMYHUKAITUU U UX presentation, conclusion. Comment
ouIaIbH | 0COOCHHOCTH. upon the general structure.
0-7I€JIOBOTO | YMETh: aJIcKBaTHO 3amanue 2. Hanmucanue neinoBoro
CTHIIS U UCTIOJIb30BAaTh SI3bIKOBBIC MUCHMA.
pedeBoro HOPMBI TPOPECCHOHATBHO- Write a letter of complaint for the
ATHKETA. JIeTIOBOTO OOILEHUS B unsatisfactory service of a travel
MUCHbMEHHOU M YCTHOU agent. Mention:
KOMMYHMKAIIH. The problem itself
The details of the issue
Possible solutions
Your contacts
3. Bener 3HaTh: OCHOBBI 3amanue 1. O6cyxaeHne ¢ KoieraMu
JIEJIOBbIE B3aMMOJICHCTBUS MEKIY OyIy1LIero npeanpusTus.
IIEPETOBOP | YICHAMMKOJIJIEKTUBA B Give the criteria of a hotel rates.
bl HA KOMaH/I€; MPUEMBI Situation: «You are a hotel inspector.




rocyapcTB | yOexkaeHus, apryMeHTanuu, | You are discussing with your
€HHOM BBIPOKCHHUSITOUKH 3PCHUS. colleagues official hotel classification
SI3BIKE VYmers: BblpazuTh nozunuio | schemes which rate hotels from one-
Poccuiicko | xomrekTuBa u coOCTBeHHYIO | star to five — star. Present the
71 MO3ULINIO; TPE3EHTOBATH differences between a typical one,
deaepanuul | TPOEKT, HCTIONB3YS three-star, and five-star hotel»
npo(hecCHOHATBLHYIO 3aganue 2. YyacTtue B poJjeBOil Urpe
TEPMHUHOJIOTHIO, B “JlenoBbie IEPETOBOPHI”
NUCbMEHHOW U YCTHOM II. You are divided into two teams to
dbopmax corsacHO OCHOBHBIM | present a negotiation process. Each
MPUHIIAIIAM JIEJIOBOTO team has its own goals. Choose a
JTUKETA. leader of each team, the secretary, the
CEO and CIO, Chief PR-manager and
staff manager. Use various negotiating
techniques. Try to get a win-win
situation.
During the meeting:
State your needs
Explore the position
Ask specific questions
Suggest alternatives
Conditional offers and counter-
proposals
Bargain
Accept or reject an offer
Close the deal
4. Ucnionb3 | 3HATh: JEKCUKO- 3ananue 1. Hanmucanue popmanbHOro
yer rpaMMaTHYeCcKHe U W aKaJeMUYEeCKOTO MHChMa
JIEKCHUKO- CTUJIIMCTUYECKUE PECYPCHI (3as1BJICHMS HA ITPAHT)
rpaMMaTH4 | HHOCTPAHHOTO SI3bIKA. Write a grant application letter in a
€CKUe U YMeTh: aHaIM3UpPOBaTh U team or individually following the
CTHUJIUCTUY | CO371aBaTh YCTHBIC U steps listed below. Choose one of the
ecKHe MUCbMEHHBIE TEKCTHI C following fields for developing your
pecypchl Ha | onopoi Ha cepsl OOIIeHHs, | projects:
TOCYJapCTB | PEIIaeMyto Local destination development,
€HHOM KOMMYHHUKaTHBHYIO 3a1a4y. | Local accommodation
SI3BIKE Development of a sight
Poccuiicko 3ananue 2. CocraBieHnue o030pa
71 WMHOSI3bIYHOM CTaThH.
Denepanuu Choose one of the articles below and
B make a referring and a presentation of
3aBUCHMOC its content. Your report should
TH OT include:
pernraeMoit A glossary of useful collocations.
KOMMYHHUK Key points of the article.
aTUBHOM, B Your point of view on the issue.
TOM YHCIIC A set of questions for the audience.
npodeccuo https://scitechdaily.com/mit-smart-
HAJILHOM, clothes-tactile-textiles-sense-
3a/1a4H. movement-via-touch/

https://scitechdaily.com/batteries-not-
required-the-future-of-the-iot-internet-




of-things/

5. Ucnonb3 | 3HaTh: mpaBuja peueBOrO 3aganue 1. JleMoHcTpupOBaHue
yer MOBE/ICHUS B HABBIKOB OOIICHHUS B
WHOCTPaHH | MEXJIMYHOCTHOM npodeCCHOHATILHOE CpeJie - POJIeBast
BIif SI3BIK B | MPO()ECCHOHATBHO-ACIIOBOM | UTpa.
MEXJIMYHO | OOIIEHWHU; YCTHBIC U Work in pairs/groups of three people.
CTHOM NUCbMEHHBIE (POPMBI Demonstrate the following principles
OOIIIEHUH U | KOMMYHHUKAITUU U UX of successful intercultural
npodeccruo | 0COOEHHOCTH. communication by adding examples,
HaJbHOU YMeTh: aieKBaTHO playing different roles:
NEeATEILHOC | UCHOJIb30BaTh A3bIKOBLIE Show your willingness to meet others
TH, HOPMBI TPOPECCHOHATBHO- at least halfway by learning a few
BbIOMpast JIEJIOBOTO OOINEHUS B phrases in their language.
COOTBETCTB | MEXJIMYHOCTHOM Adapt your behaviour, and don’t
yIOLIHE NUCHbMEHHOW U yCTHOM always expect others to adapt to you
BepOAIbHBI | KOMMYHHUKAIIHIH. Check your understanding and that of
eu others
HeBepOaIb Don’t be afraid to apologise
HBIC Reflect on your experience
CpeacTBa 3amanue 2. O0CyxaeHre B mapax s
KOMMYHHK 0OMEHa OTIBITOM.
aIuu. Imagine you are an experienced hotel
manager consulting graduates at the
vacancy fair where you were invited
as a professional adviser. Explain the
following:
What should you expect and what not
from working in a hotel industry;
The necessary qualities to be
successful and enjoy working in this
sphere;
Different types of jobs in this sphere
and the possibilities they provide.
6. Peanu3y | 3HaTh: TEOpETHUUECKUE 3amanue 1. IloaroroBka gokiiana s
eT Ha OCHOBBI OpPraHU3aluU U oOMeHa MHeHUSMHU B popmare
WHOCTPaHH | OCYIICCTBJICHUS KPYTJIOTO CTOJIA.
OM $I3BIKE KOMMYHMKAIUH. Prepare a 5-minute talk on one of
KOMMYHUK | YMETh: TPOU3BOIUTH topics of the semester. Visual aids are
aTUBHbBIC MMCbMEHHBIE U YCTHBIE highly welcome:
HaMepeHusl | peueBble BhICKa3bIBaHUsA Uil | Archaeology is a leverage for
YCTHO U peanuzanuu improving the tourism of your region.
MMACbMEHHO | KOMMYHHUKATHUBHBIX Technologies that will change our life
, HaMEpEeHUH. the most.
HCITIONB3YS Art events of your region: what is
COBpPEMEHH worth seeing and visiting?
ple 3amanue 2. Hamucanue scce.
uH(popMaI Write an essay for one the following
MOHHO- statements:
KOMMYHHK “Though we travel the world over to
allOHHBIE find the beautiful, we must carry it
TEXHOJIOTH with us or we find it not” Ralph Waldo
U. Emerson




“There is no moment of delight in any
pilgrimage like the beginning of it”
Charles Dudley Warner

“The biggest adventure you can ever
take is to live the life of your dreams”
Oprah Winfrey

7. Ucnionp3 | 3HaTh: TEOPETUUECKUE 3ananue 1. MccnenoBanue o npuemax
yer OCHOBBI OpTraHU3aINH U MyOIMYHOTO BBICTYTIJICHHUSI.
IIPUEMBI ocymectsineHus myoauunor | Find a video about the principles of
MyOJIMYHOM | peur U JeIOBOH public speech. Speak about common
peun u KOMMYHUKAIIH. mistakes and how to avoid them.
JIEJIOBOTO M | YMETh: apryMEHTHPOBAHO Write down a number of tips. Present
npodeccuo | 006CyXaaTh U peraTh them in front of the audience.
HaJIbHOTO POOJIEMBI 3aganue 2. YyacTue B poJ€BOU Urpe
JTHUCKypca | Ipo(ecCHOHAIBHOTO Ha 33/IaHHYIO TEMY.
Ha Xapaxkrepa. I. You are the members of an airline
MHOCTpaHH company management. Work in small
OM SI3BIKE. groups. Discuss the case of

international and domestic flights. Do

you believe that the formula which

was so successful in the home market

can be easily exported?

Meet as one group. One of you should

lead the meeting. The members of the

meeting should prepare and give a

presentation on the ways to keep or

improve the efficiency of the

company.

Presentation Format:

Greeting, Name, Position

Title/ Subject

Reference to the audience

Setting the time

Outline / Main parts

Introducing your point

Concluding

Dealing with questions
8. JlemoHCT | 3HATh: CIIOCOOBI IEpeIaun 3amanue 1. Cozmanue oOyuaromein
pupyer uH(OpMaLIKUHU B TIpoLiecce MPE3CHTAIMH C HCTIOJIb30BaHHEM
BIAJCHUS | MEXJIMYHOCTHOTO rpadukoB “The comparison of
OCHOBaMH | MPO(hecCHOHAIBHOTO revenues and costs of the company
akajemuue | oOmeHus (yCTHBIC U and the ways to improve the situation
CKOI NUCbMEHHBIE (POPMBI); in tourism of a certain destination”.
KOMMYHHUK | CLIOCOOBI IIOCTPOCHHMS 3amanue 2. O0CyXeHre CUTyaIluu B
alyy u BOIIPOCOB U OTBETOB; napax Wid Tpymmax:
pedeBoro OCHOBHBI€ THITBI ITHYECKUX Imagine that your friend is going to
ITUKETA HOPM B MEXJIMYHOCTHOM attend an interview for the position of
n3ydaeMor | mpodeccuoHaIbHOM a quality manager. He asks you for a
0 OOIICHUH. piece of advice, as you have been
WHOCTPAHH | YMETh: ONPEAesiTh U working in this sphere for some years.
oro si3bIKa. | TpaHcauposath obmue 1enu | Give a brief description of these

B IpOeCCHOHATILHOMN U

duties: quality check;




COILIMAIbHOM JeSITEIbHOCTH,
3TUYHO OTHOCHUTHCS K
YYaCTHUKAM aKaJeMHUYECKOTO
0OIICHUS.

Note the positive and negative points
of this position;

Give examples of different cases that
are implied in this job.

Define different features of products
that can be changed for improving the
results of a company.

9. I'paMOoTH | 3HaTh: OCHOBHBIE TTPaBHJIA 3amanue 1. Name the key resources,
ou CUHTE3a U aHaIn3a journals, sites where you can find the
s dextuBH | nHGOpPMAIUHU, TpaBUIA latest news on tourism today.
0 HCTIOJIb30BAaHUS PA3IUYHBIX Mentions UN, UNWTO, Rostourism,
MOJIb3YETCSl | TEXHUYECKUX CPEJICTB C etc.
WHOSI3BIYH | 1EJIbIO U3BJICUCHUS 3ananue 2. Write a review on a
BIMH uHpopmanuu. tourism article, devoted to current
WUCTOYHHMKA | YMEThb: U3BJIEKAThH situation or trends in tourism.
MU UH(GOPMALIMIO U3 Pa3IMUHBIX
uHpopMall | HICTOUHUKOB.
12078
10. IIpoxy | 3HaTh: TEOpETUUECKHUE 3ananue 1. Prepare an example of a
[IUPYET Ha | OCHOBBI OpraHu3aIuy U CV and a cover letter, according to all
WHOCTPAHH | OCYLIECTBJICHUS the rules of formal writing.
OM S3BIKE KOMMYHHUKAITUH. 3amanue 2. Write an essay for one the
NUCbMEHH | YMETb: IPOU3BOIUTH following statements:
bIC MMMCbMEHHBIC U YCTHBIC “Though we travel the world over to
peueBbie peyeBbIe BHICKA3bIBAHMUS. find the beautiful, we must carry it
MIpOM3BEIe with us or we find it not” Ralph Waldo
HUS B Emerson
COOTBETCTB “There is no moment of delight in any
WU C pilgrimage like the beginning of it”
KOMMYHHUK Charles Dudley Warner
ATUBHOU “The biggest adventure you can ever
3amayeil. take is to live the life of your dreams”
Oprah Winfrey
VYK-5 1. Ucnonb3 | 3HATh: TEOPETHUYECKUE 3amanue 1. 3amaHue Mo BUIEO C
Crioco0eH | yeT 3HaHus | OCHOBBI Pa3BUTHUS MIPUPOABI | JAITBHEUITUM OOCYKICHUEM.
BOCIIPUHU | O MEXKYJIbTYPHOTO Watch the video (Debate Noam
Matb 3aKOHOMEp | pa3HO00Opa3us o0IIecTBa. Chomsky & Michel Foucault — On
MEXKYJIBT | HOCTSX YMeTh: MpOu3BOIUTH human nature)
ypHOE pa3BUTHSA OLICHOYHBIE MMCbMEHHBIE U Hold a debate with your partner
pa3HOOOp | IPHUPOABI, | YCTHBIE pEUEBHIC discussing the position of the
asue MEKKYJIBTY | BBICKA3bIBAHHUS C LIETBIO researcher. Follow the rules of debate:
oOmecTBa | pHOTO BBIPKCHHS Choose your stand
B pazHooOpa3 | MUPOBO33PEHUECKOM Listen to the argument
COIMAJIbH | Ui TMO3UIIHH. Counter the argument
o- o01ecTBa Defend your argument.
HUCTOpUYE | IJIA 3aganue 2. CocraBiieHHe 00IIero
CKOM, dbopmupoBa 0030pa MHOS3BIYHBIX CTaTeH MO
STUYECKO | HUS npodeccnoHanbHOM TeMaTHKE.
M H MHPOBO33p Choose three articles according to you
dbunocod | eHueckoun professional interests and make a
CKOM OLICHKH referring and a presentation of its
KOHTEKCT | MPOUCXOs content. Your report should include:




ax. 1111704 A glossary of useful collocations.
MIPOIIECCOB. Key points of the article.
Your point of view on the issue.
A set of questions for the audience.
2. Ucnionw3 | 3HaTh: TEOPETUUYECKUE 3aganue 1. IToaroroska mokiaga g
yeT OCHOBBI (hHIIOCOPCKOTO oOMeHa MHEHUSIMU B (popmare
HABBIKH MBIIUICHUS U JIOTHKH. KpYTJIOTO CTOJa
bunocodck | YMeTh: KpaTKo nU3arath Prepare a 5-minute talk on one of
oro coJepkaHue coocTBeHHBIX U | topics of the semester. Visual aids are
MBIIIJICHUS | aBTOPCKUX highly welcome:
Y JIOTUKHU apryMEeHTHUPOBaHHBIX Negotiation styles.
TU1st CYyXIEHUU 1 Management styles.
dopMynHp | YMO3aKIIOYECHUH, Sales techniques.
OBKU Kacarolmxcs 3amanue 2. Hamucanue 0630pa mo
apryMeHTH | npodeccHOHaNbHOM IIPOBEACHHOU POJIEBOU UIPE C
POBaHHBIX | JESTEIbHOCTH. 00s13aTeTbHBIMU TyHKTaMH:
CYXIEHUN - HOBas JIEKCHUKA;
u - TIOJIOKUTENbHBIE MOMEHTBHI;
YMO3aK/II04 - OIIMOKH, KOTOPBIX Ha/10 U30eXkaTh B
€HUI1 B CIEeAYIOIINNA pas;
npodeccuo - BBIBOJ] 110 UTPE.
HaJIbHOMN
JeSITeTbHOC
TH.
3. PaGorae | 3HATh: IPUHATHIC B 3aganue 1. IToaroToBUTHL aHHOTALIUIO
TC npodeccuoHabHOU cepe 1 OuOmorpauIecKuii CucoK K
pa3IMYHBIM | CIIOCOOBI IOUCKA CTaThe IO COIUATBHON WIIN
u nH(popMaIuy 1 ee aHaIu3a. po¢eCCHOHAIIBHON TEME.
MacCHUBaMH | YMETh: aHAJIU3UPOBATh, 3aganue 2. YyacTtue B poJjeBOil Urpe
nHpopmar | BepuduUIMpoBaTh, OllcHUBATh | “HaydHo-sKOHOMHUYECKas
Uy 171 MOJHOTY MH(pOpMALUU B KoH(pepeHI M
BBISIBJICHUS | XOJ€ IPOo(hecCHOHATBHOM You are divided into two teams to
3aKOHOMED | AEATEIbHOCTH, IIPU present an innovation in your business.
HOCTEN HeoOxomuMocTH BocmojHATE | Choose a leader of each team, the
(YHKUHMOH | U CHHTE€3UPOBATh secretary. Use various speaking
upoBaHusl | HejocTaromyo uHbopmanuio | techniques. Try to get a logical
YenoBeka, | ¥ paboTarh B YCIOBUSIX argumentation.
MIPUPOJBI U | HEOTIPEIETICHHOCTH. During the meeting:
o01iecTBa State your conference section
B Present the reports
COLMAIIBHO Ask specific questions
- Discuss controversial issues.
ucTopuyec Close the conference.
KOM 1
TUYECKOM
KOHTEKCTaX
IIKII-4 1. lemoHCT | 3HaTh: OCHOBBI opranuzanuu | 3aganue 1. [loaroroButs rioccapuii
CriocobeH | pupyet MOCYLIECTBIICHUS JET0BOM AKTUBHOMU JICKCUKHU JJIsl YCTHOU U
K HaBBIKU KOMMYHHKAIIH. MMCbMEHHOMW JIeJI0BOM
B3aUMOJIE | MOCTPOCHH | YMETh: ONPEeIsTh, KOMMYHHKAIUH.
WCTBUIO C | 5 TPaHCIUPOBATH U 3aganue 2. HanucaTp miaH BCTpedn




noTpeOuT
CISIMH,
napTHepa
MH,
coOCTBEH
HUKaMHU
OusHeca,
a TaKxe C
JIPYTUMHA
3auHTEpe
COBaHHBI
MH
CTOpOHaM
U, B TOM
qHCIIe C
UCTIOJNB30
BaHHEM
uHpopma
IIOHHO-
KOMMYHU
KaI[MOHH
BIX
TEXHOJIOT
ui,
KOpHOpaT
WBHBIX
CTaHaapT
OB
cepBHca,
periiameH
TOB U
HPOTOKOJ
OB
00CITyX1B
aHMs.

s dekTuBH
BIX
KOMMYHHK
aluu ¢
norpeduTe
JISIMU,
napTHepam
17871
CcOOCTBCHH
UKaMU
OusHeca, a
TAKKE
JIPYTHMHA
3aHHTEPECO
BaHHBLIMH
CTOpPOHAMH
B L[ETIAX
JIOCTHIKEHH
s eyeu
CTpaTeruye
CKOTO U
OTepaTuBH
oro
yIpaBJICHU
.

OCYIIECTBIISATH OOIIHE 1IETU B
npodecCHOHATbHON
ACATCIIbHOCTH.

11 BCTPEYHU C KOJUICKTUBOM.
Produce an agenda for a short briefing
with your staff at the beginning of the
working week.

2. Baageer
HABBIKAMU
pa3paboTK
1787}
BHEJPEHUs
KOpIopaTu
BHBIX
CTaH/IapTOB
)
permameHT
OB H
IIPOTOKOJIO
B
obcmyXuBa
HUS B
NeSITENIbHOC
Th CITYK0 U
OTJICJIOB
TOCTUHUYH
oro
PEIPUSIT
UsI/TOCTUHU
YHOTO
KOMILIEKCA.

3HaTh: OCHOBBI
KOPIIOPATUBHBIX CTAaHAAPTOB,
periaMeHTOB U MIPOTOKOJIOB
00CITyKUBaHUS B
TOCTHHUYHOU chepe.
VYMerb: pa3pabarbiBaTh
MEpPOMNPUSITHS, Kacaroluecs
KOPIIOPAaTUBHOU KYJIBTYDBI,
MIPOBEPATH KAUECTBO
00CITy)KMBaHUS C yIETOM
cnenuuKd TOCTUHUIHON

ctepsl.

3amanue 1. Uccnenosanue o
COBPEMEHHBIX TIPUEMax
yOeIUTEIILHOTO MUChMa.

Find a video about the principles of
convincing writing. Speak about
common mistakes and how to avoid
them. Write down a number of tips.
Present them in front of the audience.
3aganue 2. YyacTue B poJ€BOU Urpe
Ha 3amaHHyto Temy “Dealing with a
customer service complaint”, rae
COTPYAHUKH KOMITAHUU 00CYKIAIOT
XKallo0y KJIMEHTA U BBISICHSIOT
MPUYNHY HEKaueCTBEHHOTO
00CITyKUBaHUSI.

3. JleMoHCT

pUupyeT
HaBbIKH

3HaTh: CIOCOOKI TIepeIavu U
00paboTKK HHPOPMALIUH B
mporecce

3aganue 1. Kpyrneiii cTos Ha Temy
“The peculiarities of e-marketing in
hospitality”. IIpenctaBbTe HHTEPBBIO




paboThI ¢ npogecCuoHaIBLHOTO C 9KCIIEPTOM I10 IEKTPOHHOMY
npodeccuo | oOIIEeHNs B OYHOM M OHJIAiiH- | MApKETUHTY B TOCTHHUYHOM OH3Hece.
HaJIbHBIM dopmare. 3ananue 2. PazpaboTka MUCBMEHHOTO
IpPOrpaMMH | YMETh: apryMEHTHPOBAHO Y BU3YaJIbHOT'O COTPOBOXKACHUS

BIM 00CyXIaTh U peliaTh MPOAYKTA.

obecrieueH | TpoOIEMBI

UeM U npo¢ecCuoHaIBLHOTO

CRM- XapakTepa B OYHOM U

CUCTeMaMH | OHJaiH-popmare.

, B TOM

YHCIe B

HeJsIX

MOCTPOCHH

s

J0ATOCPOY

HBIX

B3aHMOOTH

OLIEHUH C

noTpeduTe

JSIMU.

6. MaTepuaJbl 1J51 NPOMEKYTOYHOM aTTeCTAlUN
6.1 IlpuMepHBIii IepevyeHb BONPOCOB 1JIsl 3a4eTa

LISTENING
Listen to a teacher is giving a lesson on the effects of tourism and answer the questions.

1. According to the teacher, does tourism damage the things that tourists come to see?

2. How many foreign tourists visited Goa per year before 19867

3. How would you describe the trend in package holidays to Goa from 19867

4. What did locals protest against?

5. What do local people benefit from?

Listen again and complete the extract.

These mangrove swamps are really important for reducing 6. , so theirremoval is really
damaging. The disposal of rubbish and sewage is also an issue, and much of it is dumped at sea,
destroying the 7. . There is also a loss of

8. , as young Indians are influenced by Western ways.. Festivals become Westernised -
9. - losingtheir cultural significance. 10. is also on the increase, where tourists

are threatened, assaulted and robbed by members of the local population. .

READING
Read the text and mark the statements as T/F/NM.

Six reasons why mass tourism is unsustainable
Despite the slow but steady increase in the number of enterprises claiming to be responsible or
green,the fact remains that the current system of mass international tourism is utterly
unsustainable.
Thanks to the application of the same industrial model developed for cars, houses and consumer
goods,international tourism has exploded in size since the 1950s and swept into virtually every
nook and crannyof the planet, washing up cash, jobs, golf courses, airports and enormous
amounts of real estate.
Claimed by the UN World Tourism Organisation as a stimulant of economic recovery, tourism
is, undoubtedly, a force to be reckoned with. It generates more than $2.1tn in annual revenues. In




many countries and regions of the world, tourism is now the primary source of foreign exchange,
employmentand cash.
The industry resembles a high-speed train, crammed with passengers with cheap tickets, racing
toward a cliff edge. So it's worth asking why this challenge generates so little debate in the press
and in generalbusiness literature.

Ending the unsustainable travel addiction
Clearly the media makes a lot of money from advertising holiday locations around the world, but
on a broader level, perhaps providers, customers and regulators have each become so addicted to
the promiseand pleasures of cheap and frequent travel that the prospect of going without is
simply too much to contemplate. Perhaps a form of "willful blindness" has infected us all.
The challenge turns out to be far more complex than just the prospect of run-away volume
growth on afinite planet. Many sectors are running themselves into the ground financially as
margins dwindle to razor thin. Meanwhile, thanks to congestion or overuse of scarce water and
land resources, many destinations are destroying the landscapes and attractions, both natural and
cultural, on which they depend.
I have come up with six key reasons why the current tourism model is way past its prime and
why moreof us need to focus on creating alternatives:
1. Mass industrial tourism is based on the assembly, distribution and consumption of
packaged products and, as a consequence, one product is substitutable for another. The
commodification of what should be revered as unique is further aggravated by the application of
industrial cost cutting strategies of homogenisation, standardisation and automation that further
strip out any remaining vestiges of difference, let alone mystique. Tourists "do" places and rarely
get the chance to stand in awe and wonder.
2. In most youthful destinations, low barriers of entry and zero regulation encourage rapid
growth and speculation. Both local politicians and often not-so-local developers benefit
enormously from this growth, but rarely stay put long enough to have to cope with the crises
caused by overcapacity and volatile demand.

3. The product is perishable - it's a time-based service - and can't be stocked. So when
capacity goes upand demand declines, price discounting is the adaptive tactic of choice.
4. Technological connectivity and price comparison engines have shifted purchasing power

to consumers, who have been convinced, by repeated discounting, that cheap travel is now a
right - not a privilege. This accelerates the downward pressure on prices and yields.
5. Residents of tourism hotspots, who may have welcomed the first influx of visitors, soon
find that cheap travel doesn't reduce their costs. Visitors cause land, food, water, housing and
infrastructure prices to increase at a rate closely correlated with the decline in tourism operators'
margins. Sadly, more tourismoften means less benefit to the host communities.
6. Having fought so hard to be recognised as an industry, the tourism community fragments
back into its specific sectors when issues of waste, carbon, water scarcity and other
"externalities" are raised. Airlines don't pay taxes on aviation fuel and have fought carbon-related
charges for decades.

What's to be done
We need to develop the idea of conscious travel and start to imagine a better alternative.
Unfortunately,there is no magic wand or silver bullet; change will need to occur at the grassroots
level, one destinationat a time.
It will first and foremost require hosts to wake up and see their world differently - not as a
resource to be exploited, but as a sacred place to be protected and celebrated for its uniqueness.
Second, it is important they start to view their customers not as mere units of consumption, but as
guestsseeking to be healed and transformed. Our conscious or mindful alternative is about less
volume, congestion, hassle, destruction and harm and about more meaning, purpose, value, peace
and fulfillment.In short, not more but better.
11. Mass international tourism claims to be responsible or green. _



12. In many developing countries and regions of the world, tourism is now the primary source of
foreignexchange, employment and cash.____

13. Holiday providers promise cheap and frequent travel because mass media makes a lot of
money fromadvertising holiday locations around the world.

14. Tourists rarely get the chance to stand in awe and wonder because of homogenisation,
standardisationand automation.

15. There is magic wand or silver bullet to develop the idea of conscious travel and start to
imagine abetter alternative.__

VOCABULARY
Match the terms with the definitions.

16. adoption rate a) a special fare ticket that allows either unlimited train travel, or travel for a
certain number of days/weeks, in many European countries (except in Britain,
where the Britrailpass offers similar travel in England, Scotland, and
Wales)

17. electronic ticket |b) the percentage of tickets issued through an online booking system
compared to the traditional booking channel of agent-assisted reservations.

18. ecotourism c) a “paperless” airline ticket allowing one to check-in and fly with just
proper photo ID. What may look like a ticket is actually just a paperpassenger
receipt

19. responsible d) travel that extends beyond being merely environmentally responsible, to

tourism being culturally-conscious and economically-aware, locally

20. eurailpass e) a system that allows a customer to make a reservation online and receive
an immediate confirmation

21. online f) an online travel agency can be utilized by a traveler in order to book

reservation system everything they need for their trip in one place. This can include makinghotel
reservations, flight reservations and in-destination reservations like
tours, attractions, activities.

22. online travel 2) a reservation software that allows clients to book online directly with your
agency (OTA) company

23. online booking ) tourism directed at exotic and/or endangered destinations while fostering
system an environmental understanding and conservation

Choose the most suitable word to fill the gaps
The topic of (24)__and security in the tourism industry is of vital (25)

globally. In recent years, and mainly after the 9/11 event, both academics and
practitioners have started to look into crisis management issues seeking workable solutions in
order to
(26)___the negative impacts of safety and security incidences on the tourism industry and
affected destinations. Tourism, Safety and Security: a multi dimensional analysis brings together
the writings of international leading academics and practitioners in this field to discuss
prevention measures and crisis management options, in incidences of tourism safety and security.
As a fundamental frame of reference for responsible and (27) tourism, the
GlobalCode of Ethics for Tourism (GCET) is a comprehensive set of principles designed to
guide key-playersin tourism development. Addressed to governments, the travel industry,
communities and tourists alike,it aims to help maximise the sector’s (28)__ while
minimising its potentiallynegative impact on the environment, cultural (29) and
societies across the globe.
Adopted in 1999 by the General Assembly of the World Tourism Organization, its
acknowledgement by the United Nations two years later expressly encouraged UNWTO to (30)_
the effective follow-up of its provisions. Although not legally binding, the Code features a
voluntary implementation mechanism through its recognition of the role of the World Committee




on Tourism Ethics (WCTE), to which stakeholders may refer matters concerning the application
and interpretation of the document.

24 |A safety B savings C safe D save

25 |A important B importance C importantly D import

26 |A mitigate B increase C limit D influence

27 |A sustaining B sustain C sustainability D sustainable
28 |A benefitial B benefication C benefits D beneficiary
29 |A heritability B heritage C heritabile D heritor

30 |A promotion B promote C promoting D promotability

Translate into English.

32. British (oTasixaromue) appear to be getting much more active on holiday, as beach breaks
move down from fourth position to fifth, being overtaken by wildlife holidays (fourth) and
walking (third).

33. Learning a new skill abroad is gaining momentum — you will see increases in expert-led
(oOyuarommenoe3kn), gastronomy and wine tasting.

34. Rail, cruising and (0310poBUTENBHBIN OTIBIX) are also going to get more popular this year.
35. Italy was the most desired (manpasnenunem) of 2018 in our survey, followed by France, Spain
and Greece.

36. But the USA, Canada, South America and Iceland with (ocTpoBHBIM OTBIXOM) Show some
appeal.

37. Recognising the value and peace of mind that booking with a (Typ oneparopa) offers in
uncertain times, holidaymakers who wouldn’t have previously considered booking a package
holiday are now taking a second look.

38. The boutique and design hotels on offer that perhaps wouldn’t have traditionally been
associated with(opraHn3o0BaHHBIMH TYPUCTHYECKUMHU TTOE3IKaMH ) are attracting a new
holidaymaker, one that places anemphasis on interior design and food.

39. This is expected to continue with more millennials joining the more traditional package
(Typuctamn).

40. Going hand in hand with this trend, holidaymakers are also looking for a (6onee
UHIMBUIYalbHBIATYD) than ever before.

They want the ability to unpack and personalise their package holiday through new and
(uHHOBaIMOHHBIX yciyT) that can be added on to fit their holiday wishes.

Adapted from: https://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-
to-go-millennials-package-holidays-responsible-tourism-kuellap-turkey-a8147736.html

41-50 WRITING
Expand your ideas for the following questions in two or three paragraphs:

What does the term hospitality mean to you?
What do you most enjoy about hospitality?
What do you believe are the most important skills for those working in hospitality?

6.2 IlpuMepHbIil NepevyeHb BONPOCOB 1JIsl IK3aMeHAa
I. Listening
You will hear a report on the future trends in hospitality industry. Fill in the gaps with words and
phrases used by the speaker
The Internet has caused serious changes in our 1)
to do so.
In order to influence them you will first have to make 2) on the
internet noticeable and then make your 3) and flawless.
4) force people to unite and share in a common cost pool.

and will continue




With the help of common travel platforms people can share their 5)
and

Due to he concept of the mternet of things and technological transformation nearly 6)
will go online within 7) .
As a consequence of big data usage and CRM analysis, 8) will be
recorded and every consumer experience 9)
Despite websites facilities, people want to be able to see the places where they will spend time
and stay in 10) and walk around.

Listen again and mark the statements as T/F/NS:

l. Internet access allows us to reach different accommodation options in the

2. regions to be travelled, though not every detail from price comparisons to facility features
is available.

3. Vast majority of the new generation guests are impressed by the photos and videos they
viewed on the internet and the comments they read on online booking sites.

4. According to the author, it all depends on seamless online booking experience.

5. Mobilization already has its highest importance and is not going to change.

6. Now hotels or holiday companies offer their services to their target audiences only

through websites, not through brochures and other advertisements.

II. Lexical and grammar test
Read the 1st™ part of the text and fill in the gaps with appropriate prepositions and connectors:

to with  outfor at for outof off to of -

Answers: 1) 2) 3) 4) 5) 6) 7) 8) 9) 10)
Pros and Cons of Traveling Domestically

Introduction

Every time we plan a vacation, the same issue arises. Should we book flights 1) a distant

land, hoping to explore new sights and tastes or absorb some 2) season rays, or should we
take a look 3) what our own neighborhood has to offer? There's no right answer here.
Foreign travel works for some, but don't write 4) local vacations. There are plenty 5)
pros and cons of traveling domestically, so let's take a closer look.
Look 6) domestic cost savings
Sometimes, you'll find bargain domestic flights which undercut any foreign alternatives. Mix
that with accommodation with family members and shop 7) your favorite store cards and
you can often travel 8) less by remaining at home. However, don't be hasty here.
Domestic isn't always cheaper. In some instances, domestic prices can rise 9) rapidly,
making foreign trips more affordable. This happened in India in 2012, as airline problems
boosted local fares by up to 30%. British fliers also regularly discover that flights to city break
destinations in Europe are cheaper than heading 10) domestic options. Check all of the
current deals for global routes and make sure you've found the best possible prices. Airline fares
aren't always what they seem. Moreover, when you get to foreign countries further savings can
often be available in the form of low accommodation or food costs. Bundle all of that together
and you might find local holidays are less competitive than they seem.
(https://www.budgetair.com/en_us/blog/pros-and-cons-of-traveling-domestically)
Read the 2™ part of text and find the words with similar meaning (11-25).
Familiarity can suit some travelers
Generally speaking, when people think about travel, they tend to think about crossing borders
and heading somewhere different. But if you live in a country as large as the United States or
Canada, that doesn't necessarily mean traversing national borders. Instead, you can often find
destinations at home that offer something different. However, what you won't find (usually) is a




cultural adventure with radically different sensations to discover. Meeting people who speak the
same language and eat the same foods can appeal to some travellers who want to relax and just
destress. But if you're the type of globetrotter who needs a total escape, you'll want to look
outside your country's frontiers.

Quick domestic breaks could suit your schedule

Traveling abroad can entail more hassle than staying at home, what with the need to familiarize
yourself with new surroundings, sort out transport, learn the language and buy anything required
to handle a different climate. And you may even need to arrange documents like passports and
visas - all of which takes time and money. Generally speaking, staying close to home avoids this
complexity. You can just book flights and accommodation on the hoof and cross the country the
next day if that's what you'd prefer. So if you're the kind of traveler who can't be sure when their
free time arises, domestic breaks could be best.

Insurance issues could make a difference

When we travel anywhere, we need to be insured against property loss and health issues, but this
is another area where the hassle and cost of traveling can differ. Sticking to domestic flights can
eliminate the need to haggle for cheaper international travel insurance and cut down on
paperwork. That's good for time-poor travelers who want to keep their admin tasks to a
minimum. Then again, many insurance packages for international trips include everything you
need in one purchase. When you can take care of health, property loss, potential travel
cancellations and financial problems in one transaction, it's not going to be a huge drain on your
time.

11. To attract or captivate

12. to go somewhere or to move in a particular direction
13. an informal word for someone who travels a lot

14. to make somebody well-acquainted with something new
15. make one's way across

16. The state or quality of being complicated

17. Emotion or impression

18. A thing that uses up a particular resource.

19. To involve something as an inevitable part or consequence
20. To completely remove or get rid of

21. To be convenient for somebody’s way of living

22. To do something to become less anxious

23. A line or border separating two countries

24, Without proper thought or preparation

25. Irritating inconvenience

Complete the text with the appropriate words (26-40).
Mind that it may change its form:

a) Area f) Platforms k) To face

b) Acronym g) Competition 1)  Non-resident
c) Interpretation h) To eliminate m) Subject

d) Challenge 1) Force n) To impose

e) Provisions j)  To register 0) To amend

NEW NORM AMENDS THE GENERAL LAW OF TOURISM
On December 11, 2020, Congress approved the text of the law that 26) the General
Law of Tourism and issues other 27) . The law is expected to be approved by the
Presidency of the Republic in the next days to enter into 28) .
This norm modifies Law 300 of 1996 and regulates new aspects in terms of sustainability,
sanctions, promotion, and reactivation of the sector, as well as the provision of tourist services
through electronic or digital 29) , among other things.



This new tourism law is approved at a time when this sector is 30) a deep crisis due to

the pandemic and, recently, to the winter season. According to CITUR by July 2020, 31)
visitors to the country fell by 99.2% compared to the previous year.

Among the most innovative and controversial issues in this law is Title 6, which regulates

tourism services provided by operators of electronic and digital platforms. Until now, this had

been a gray 32) in tourism services in Colombia. Definitely, new technologies represent
a regulatory 33) in which the authorities must promote innovation, job creation and
other benefits that these ventures provide, without neglecting free 34) and the

protection of consumer rights.
In this way, the law - in its article 32 - establishes a series of special obligations in head of the
operators of electronic or digital platforms that provides tourism services. The following were
among the special obligations: (1) Have active registration in the National Tourism Registry
(“RNT” for its 35) in Spanish). (2) Interoperate with the RNT so that whoever uses the
platform has a current registration under that registry, which must be visible on the platform. (3)
Restrict and 36) advertisements from tourism services providers not registered in the
RNT. (4) Pay the parafiscal contribution for the promotion of tourism.
An initial 37) of these obligations could lead to the conclusion that all the people who
occasionally or regularly offer their properties on electronic or digital platforms as hosts and for
tourism purposes, must be 38) with the RNT and comply with all the other obligations
that come from the said registry.
The paragraph of the article provides that the fulfillment of some of such provisions will be 39)
to the RNT’s interoperability qualification and grants a period of twelve months from the
effective date of the law to comply with the stated obligations.
Besides, the law indicates that the electronic platform of tourism services operator will be liable
to the consumer for misleading advertising if it allows the tourism services providers to use the
platform without being registered in the RNT.
Certainly, this is an issue that requires additional regulation, but the text approved so far 40)
on the operators of the electronic platforms for tourism services additional burdens, that
will impact their profitability and force them to modify their business model.
(https://cms.law/en/col/publication/new-norm-amends-the-general-law-of-tourism-and-regulates-
the-provision-of-tourist-services-through-electronic-and-digital-platforms)
1.
Familiarization trip is a trip exclusively for travel agents that are provided by suppliers or travel
operators. Sharing your travel experiences is a great way to gain professional credibility, attract
newclients and build interest in your travel consulting services.
Imagine that you have just returned from the fam trip. Complete the fam trip report.

FAM TRIP REPORTTell us where you’ve been:Destination(s): _ Name of Cruise/Tour (if

applicable):__ Cruise Line and/or Tour Provider:__Ship and/or Hotel/Resort Name(s):
Duration:

Dates Traveled:

Tell us about your trip:

Please answer all four (4) questions below in a minimum of 3-4 sentences. Try to be as

descriptive as possible:

What did your itinerary look like? How would you rate it: good or bad? __

What were the highlights of your trip overall, what did you learn that a client would not find

online about this trip,supplier or destination — what insight did you gain?

How were the accommodations? Include information that is worth mentioning about your room

as well as any otherroom(s) you visited:

Who is this trip most suitable for? Why? __

Choose a minimum of three (3) questions below to answer about your experience:



Is there anything clients or fellow consultants should know or be careful about?_How was the
dining and entertainment on the ship/tour? _

What interesting activities did you do while in port?

Are there any pre and/or post packages you would particularly recommend with this sailing/tour?

Finally, if there is anything else about your trip that is noteworthy and should be shared with
travelers, please tellus about it below.

CARD #1 (5 students)

Case Background: Article 1. Tourism’s contribution to mutual understanding and respect
between peoples and societies.

Tourist friendly attitude is the surest way to promote tourism. Promoting tourism is like
promoting the larger goal of peace and harmony around the world. Tourism is a driving force for
poverty alleviation, job creation and social harmony and role of tourism in creating mutual
understanding and Social harmony can be the leading one. If there is any destination in the
world, which offers the widest choice to tourists, it is India. Nature tourism, culture tourism,
exotic tourism, adventure tourism and spiritual tourism we have everything in India to cater to
the diverse preferences of domestic and international tourists. Nothing makes a better and more
lasting impression on a tourist than a courteous, friendly and helpful approach. A tourist who
goes back with happy memories advertises the cause of tourism in that country far better than
anything else we can think of.

Objective: Run a panel discussion. Decide what can be suggested to improve the situation at this
potential tourist destination.

Tips for a panel moderator:
1. Keep the Panel Small and Focused: The ideal panel number is the “fabulous four”—four
experts in the chosen topic who have different experiences and who don’t always agree with
each other.
2. Get to Know Your Panel Members: Plan out whether each speaker will be given a set
amount of time, or if the session will be wholly interactive, meaning a moderator firing questions
at the panel.
3. Plan the Questions Ahead of Time: No one likes to be surprised by curveball questions.
4. Meet and Greet the Day or Night of the Event: Arrange for you and your panel members to
meet in the Speakers’ Lounge or the actual session room to introduce themselves and check in.
5. Introduce the Panel Members: When it comes to introducing the panel members, you have
two options. 1) You can have each panel member introduce him or herself with a short two-
minute introduction, or 2) You can introduce the panelists.
6. Prepare Your “Cutoff Phrases” Ahead of Time: Be prepared to cut off long-winded panel
members or those who ramble off topic (e.g. ““You have an interesting point there, but we want
to know more about .”; “Thank you, Julie. Now let’s hear Bob’s perspective on this
topic.”)
7. Give a Gracious “Thank You” to Each Panel Member

6.3. [Ipumep 3K3aMeHANMOHHOT0 OMJIeTa/OnJieTa IJIsl CAa4YM 3a4eTa

denepajbHOE TOCYIAPCTBEHHOE 00pa30oBaTe/ibHOE OK/IXKeTHOE YUpeKIeHue
BbICIIEro 00pa30BaHUsA
«®unancoBblii yauBepcutet npu I[lpaBurenscrBe Poccuiickoin @exepannm»
(ApocaaBcknii puanan OUHYHHBEPCUTETA)



Kadenpa «l"ocynapcTBEHHOE M MYHUIIMIAIBLHOE YVIIPABICHUE U MEAUAKOMMYHUKALIII)
JucnunnuHa «MHOCTpaHHBIN S3bIK B MHAYCTPHU TYPU3Ma U TOCTEIPUUMCTBAY

Ounuan SpocnaBckuii ®dopma 00yueHus OvHAas
Cemectp 5 Hampasnenue 43.03.03 «["ocTuHUYHOE J1eT0Y», TPOPHIIb «I OCTUHUYHBIN
OusHeC»

BWJIET JJISA CIAYU 3AYETA Ne 1

No Bomnpocsr Ounera MakcumanbHbIN
n/m Oan

1 | Teopernueckuii Bompoc 1. 15 6amioB

2 | Teopernueckuii Bonpoc 2. 15 GannoB

3 | IIpakTUKO-OpUEHTUPOBAHHOE 3aJJaHHUE. 30 6atoB
ITonroroBun damuang U. O.
Yr1Bepxaaro:
3aBeayromuii kadeapoit damunus U. O.
«l"ocynapcTBeHHOE U Jara xx.xx.20xX T.
MYHHIIMIIATIEHOE
yIpaBlIeHUE U
MeIMaKOMMYHUKALIAN

IIpumep 3K3aMeHANMOHHOTO OMJIeTa

denepajbHOE TOCYIAPCTBEHHOE 00pa30oBaTe/ibHOE OK/IXKeTHOE YUpeKIeHue
BbICIIEr0 00pa30BaHUsA
«®unancoBblii ynusepcutet npu IllpaBurenscrBe Poccuiickoin @exepanum»
(ApocaaBcknii puinaa OUHYHHBEPCUTETA)

Kadenpa «["ocyaapcTBEHHOE M MYHHUIIMIAILHOE YIPABICHNUE M MEIMAKOMMYHHKAITAH))
JucnunnuHa «MHOCTpaHHBIN S3bIK B MHAYCTPHU TYPU3Ma U TOCTEIPUUMCTBAY

Ounuan SpocnaBckuii ®dopma 00yueHus OvHas
Cemectp 6 Hampasnenue 43.03.03 «["ocTuHUYHOE JIeTI0Y», TPOPHIIb «I OCTUHUYHBIN
On3HEeC»

3K3AMEHAIIMOHHBIN BUJIET Ne 1

No Bompock! 6unera MakcumanbHbIN
n/n Oan

1 | Teopernueckuii Bonpoc 1. 15 GannoB

2 | Teopernueckuii Bonpoc 2. 15 GannoB

3 | IlpakTUKO-OpUEHTUPOBAHHOE 3aJaHHUE. 30 6autoB
ITonroroBun damuang U. O.
VYr1Bepxaaro:
3aBenyromuii kadeapoit damunus Y. O.
«l"ocynapcTBeHHOE U Jara xx.xx.20xX T.
MYHHIIMIIAIEHOE

yIIpaBJICHUE U
MEIUaKOMMYHHUKALUN




7. @opMbl BHEAYTUTOPHON CAMOCTOSATEIbHON PAa00ThI CTYIEeHTOB, NPeAyCMOTPEHHbIE
Y4eOHBIM IIAHOM

7.1 BoinosiHeHne (pOPpMBbI TEKylIero KOHTPOJIs
LISTENING
Questions 1-7
Complete the notes below.
Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each answer.

TRAVEL AGENCY
Example Answer
Name of tour: Magic One Day
Departure time: 1 on Saturdays
Return time: 6:00 p.m
Transportation: 2 or minibus
Group size: 15 — 25 tourists
Cost: 3 per person including 4
Peak season: tourists need to 5 2 days ahead.
Payment: 6
Reference number of tour: 7

Questions 8-10

Choose THREE letters, A-G.

Which THREE attractions can tourists visit at present in Edinburgh?
A City Hall

B Old Castles

C Zoo

D Art Studio

E Royal Palace

F Seabird Centre

G Aquarium

READING
Read the text and mark the statements as T/F/NM.

How technology has transformed the travel industry
There has been a digital revolution for holidaymakers, and technological advances may see
increased personalisation take off.
At the turn of this century, planning a holiday might have entailed a visit to the local travel agent.
Or forthe more adventurous traveller armed with a well-thumbed guidebook, relying on trusted
word-of-mouthrecommendations to set their travel agenda. Today, thanks to breakthroughs in
technology and high- speed internet, travellers can book their own flight and hotels online, choose
to stay in a stranger’s house,and rather than entering that unfamiliar restaurant with trepidation,
search online reviews on their mobilewhile connected to the hotel Wi-Fi.
“Digitalisation has given us choice in a big way,” says Tamara Lohan, co-founder and chief
technologyofficer at boutique hotels website Mr & Mrs Smith. “More people are travelling than
ever before, and companies like Airbnb encourage younger people to explore sooner, and in a
more cost-effective way. Technology has also given us more information on the place we are
going than ever before. Want to know if there is an artisan chocolatier close to your hotel in
Amsterdam? Well, now you can — in seconds.”
In the digital age, we’ve become a generation of DIY travellers who plan, manage and book travel
online.So what has this meant for businesses in the travel industry?
For travel agents, the rise of digital has severely disrupted the industry. “Traditional travel
distribution in which high street travel agencies played a dominant role was revolutionised with



online travel agencies and direct distribution through airlines and hotels’ websites acquiring a
key role,” explains

Angelo Rossini, contributing analyst at Euromonitor International.

“Low-cost carriers and online travel agencies were the clear winner of the online travel
revolution overthe past 15 years, changing the way today consumers plan and book their trips.
Tour operators sufferedthe rise of independent travel and are today embracing the online and
mobile channels in order to stay competitive,” says Rossini.

While the internet killed off many high street travel agents, others have been forced to adapt to a
very changing marketplace, with many embracing the internet by introducing online bookings.
One of the biggest disruptors to the travel industry has of course been Airbnb, which spurred the
launchof other similar online-only companies such as One Fine Stay.

Technology has also presented new opportunities for small businesses in the travel sector,
allowing consumers worldwide to stumble across say a B&B in Brighton or luxury safari park in
Kenya throughonline review sites, social media and the businesses’ own websites.

So how will technology shape the future of travel? “The next few years will see travellers
requiring an increasingly personalised service, with companies able to suggest them customised
products on the basisof their profiles and past behaviour,” says Rossini. With many travellers
already seeking a more customised and “local” experience, truly personalised trips are already
beginning to take off.

l. Digital revolution for holidaymakers means increased customization.

2. Due to technology advancemenets and high-speed internet, travellers can book online
accomodation,car hire, air tickets and unfamiliar restaurat.

3. Firms like Airbnb enable younger people to travel in a more costly way.

4. The travel industry has undergone technological disruption, altering Traditional travel
distributionin which high street travel agencies played a dominant role._

5. Travellers are seeking a more “local” experience rather than customised products

based on theirprofiles and past behaviour. _

GRAMMAR

Complete the newspaper article with the correct verb form.

Integrating ethics into tourism: beyond codes of conduct

The industry is 16) faced/facing/faces with increasingly pressing challenges but embedding
ethics intocore strategy makes good business sense

As the world's largest service industry, contributing an estimated 5% to worldwide GDP, tourism
17) created/creates/create both jobs and wealth but also has clear social and environmental
consequences. The industry is therefore faced with a range of increasingly pressing challenges.
Over the last few years, hotel companies 18) has made/made/have made a determined effort to
deal with the impact their business activities have on the environment, particularly by measuring
and reducingtheir carbon and water footprints. Both major international hospitality companies
and small businesses recognise that 19) it is/there are/these are tangible benefits in doing this,
including real efficiency gainsand an improved corporate reputation.

Another closely linked challenge for companies is how to manage the ethical operation of their
business.Ethical issues 20) arise/are arising/have been arised in four main areas: the supply
chain, the local community (in the tourism destination), the workplace, and customers. There
may be concerns about forced labour in the supply chain or exploitation of migrant workers in
the workplace for example; or local people may — often rightly — 21)
perceives/perceived/perceive be that they have little or no share in the economic benefits of
tourism, while bearing a disproportionate burden from environmental degradation.

In 1999, the UN World Tourism Organisation (UNWTO) 22) has devised/devised/had devised
and adopted a global code of ethics for tourism, designed to minimise the negative effects of
tourism activityon destinations and local communities, which 23) was officially recognised/had
officially been recognised / officially recognised by the UN in 2001.



Encouragingly, there is evidence that the hotel industry 24) assuming/is assuming/assume a
proactive,collective approach to human rights and business ethics, incorporating human rights
risk mapping, employee training on responsible business, and sustainable local benefits. Major
hotel companies 25) have taken/took/are taking significant steps in the past few decades to
integrate policies on human rightsinto their stated policies on business conduct and ethics.
Adapted from: https://www.theguardian.com/sustainable-business/blog/integrating-ethics-into-

tourism

VOCABULARY

For questions 1-10, read the text below. Use the word given at the end of some of the lines to
form a wordthat fits in the gap in the same line. There is an example at the beginning (0).

The (0) tourism industry has reached an unprecedented level
of demand.

GLOBALISAT
ION

IAnswers:
GLOBAL

For the first time in history, the number of tourists (26)
international borders in a single year reached over one billion in
2012,according to the United Nations World Tourism Organisation
(UNWTO).

CROSS

While just over 50% of these tourist (27)  were from Europe,

much of this demand is being fuelled by rising household incomes in
emerging economies — not only the Brics (Brazil, Russia, India and
China)but increasingly across the rest of south-east Asia and Latin
America. In addition to increasing levels of international travel, it is
estimated that another five to six billion people travel in their own
country every year.

ARRIVE

Given these statistics, it is little surprise that tourism is one of the
world'sfastest-(28)  industries.

GROWTH

Yet while the positives are often widely broadcast — tourism
currently accounts for 9% of world GDP, $1.3tn in exports and 6% of
world trade, aswell as bringing economic (29) to local
communities and

encouraging greater global connectivity — the negatives are less likely
to bediscussed, including greenhouse gas (30) ......cee... ,
water (31)

.................. and waste management.

BENEFICIAL

EMIT
CONSUME

How the tourism industry can manage this dramatic growth, while
reducingits less (32) ccceeeveeen. consequences, formed the
backdrop for a recent

Guardian roundtable discussion sponsored by international leisure

SUSTAIN

travelgroup TUI Travel.

Match the terms with the definitions.

41 travel aggregator site a) 1-3 hour flight

rental)

42 tour operator b) different product line on a single platform (Air tickets, Hotels, car

in a net benefit for the

which it takes place

43 tourist route c) tourism that can be sustained over the long term because it results

social, economic, natural and cultural environments of the area in

experience something unique to

44 sustainable tourism d) a route developed to attract tourists to an area to view or

that area (e.g. wine route, whale route, heritage route, battlefield




route)

45 short haul e) a person or company which creates and/or markets inclusive tours
and subcontracts with
suppliers to create a package

WRITING

Essay
Write an essay on the future trends and prospects of hospitality industry. Mention at least 2
current trends and dwell upon the ways they affect the sphere (at least 250 words).
Use a well-structure template, give an introduction, describe a place, mention the duration and
accommodation of your trip. Speak about everything you find noteworthy. Provide your readers
with some tips.

7.2. PekoMeHayeMble HCTOYHUKHA HH(POPMAIIMU:
OcHoBHas1 JInTEepaTypa:
1. Aarmuiicknii si3pik. U 3 = English for students majoring in Tourism. P. 3: Yuye6noe nmocobue
JUIS CTYACHTOB OakanaBpuara, o0yd. o Hamp. "Typusm", mpodumips “MexnyHapoHblil Typu3M™
/ JI.LH.Konnapariok, A.W. Jlareps, T.H. Jlrobumosa, O.B.MemepsikoBa; uHYHHUBEPCUTET,
JlemaprameHT s13bIKOBOM OArOTOBKHU. - Mocksa: IIpomereit, 2018. - 166 c. - Teker
HerocpencTBeHHbIH. - To xe. - ObC Jlansb. https://e.lanbook.com/book/121573. — Tekcr :
AJIEKTPOHHBIN.
JonoHuTebHAS JIUTEPATypa:
2. Jleuenko B.B. Anrmuiickwuii si3pik. Y. 2 = English. P. 2: Y4yeGHoe mocoOue s CTyACHTOB
OakanaBpuata, o0yd. o Hanp. noAroT. "Typusm" / B.B. JleBuenko, O.B. Memepsikosa, A.l.
Jlareps; ®unyHHUBEpCUTET, JlenmapTaMeHT S3bIKOBOM NOATOTOBKU. - MockBa: OUHYHUBEPCUTET,
2016. - 144 c.; 9,0 .n.- Teker : HeMOCpPeACTBEHHBIN. - To xe. — MMeeTcs 3meKTpOoHHAas BEpCHS:
DNeKTpOHHBIE TeKCTOBbIE AaHHble (1 dain: 16,7 M06). — JlocTym U3 TOKAIbHON CETH
®dunynuBepcuteta (urenue). — URL: http://elib.fa.ru/rbook/levchenko.pdf. - Tekcr :
AJIEKTPOHHBIN.




